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Stand atop the business crowd by sponsoring 
one of Gwinnett’s most popular websites. The 
Chamber website features vital, up-to-date in-
formation on the Chamber, Gwinnett County, 
Economic Development, and Current News & 
Events.

	 Visited by almost 30,000 users per 
month! Hits average 750,000 monthly!

•	 Visited by thousands of users from all 
over the world, the Chamber website 
gets your company image in front of 
business leaders, newcomers, entrepre-
neurs, and community officials.

Why be featured?

	 Be one of only a select few

•	 Opportunities are very limited. Web 
advertisers receive exclusive exposure.

	 Position your organization as a  
community leader

•	 Get maximum exposure within the 
influential circle of Gwinnett County 
business leaders.

•	 Target a specific section or take  
advantage of complete exposure by 
sponsoring every section.

	 Support your Chamber’s growth

•	 This is the most comprehensive com-
munity website in Gwinnett. Showcase 
your organization and the Gwinnett 
Chamber with pride.

•	 Members support each other, so when 
the Chamber grows your organization 
grows too!N
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Make your business stand out in the most 
widely distributed and complete business 
resources in the community: FOCUS: YOUR 
Chamber’s monthly voice of the business  
community, and Communique: the official 
newsletter of the Chairman’s Club.

	 Distribution—FOCUS: approximately 
23,000 impressions per month!

•	 Mailed bi-monthly (6 issues) and dis-
tributed electronically (5 issues) on 
alternating months to all Chamber 
members and many CEOs across the 
state AND handed out at Chamber 
events during the year.

	 Distribution—Communiqué: 
Approximately 18,000 impressions per 
year to high-profile successful business 
and community leaders.

•	 Mailed bi-monthly (6 issues) and dis-
tributed electronically (5 issues) on 
alternating months to all Chairman’s 
Club members and handed out at 
Chamber events.

Why be featured?

	 Reach a targeted, business-savvy market

•	 These widely-read, monthly publications 
keep you and your business in mind 
and in front of your fellow Chamber 
members, before your competition.

	 Position your organization as a  
community leader

•	 Get maximum exposure within the 
influential circle of Gwinnett County 
business leaders.

Inside this issue…
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ECONOMIC
DEVELOPMENTAround the County in 24 Hours
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ChaIrMaN’s CLub:
More than  
Just the Right  
Thing to Do
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sPONsOrshIP  OPPOrTuNITIEs:Wear the Chamber  on your “Sleeve”

Page 6

MEMbEr
NEWs
News and  
Accolades About  Our Members
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WhaT’s  
haPPENING
Mark your  
calendar for  
upcoming programs and events
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In Focus:

TechnologySpotlightInterscape Inc.: Growth Through Knowledge 

Chairman’sClubGeorgia Campus-Philadelphia College 
of Osteopathic Medicine:  A National Leader in Primary Care  Education

In BusinessFor You

A year marked by the successful im-
plementation of Partnership Gwinnett, 
an increase in regional cooperation as 
evidenced by initiatives like the “Get 
Georgia Moving” partnership, and the 
creation of and driving of the Gwin-
nett Chamber’s legislative agenda are 
just a few of the many Chamber and 
community accomplishments that Bill 
McCargo, vice president of commu-
nity relations, Cisco Systems, Inc. and 
Gwinnett Chamber 2008 Chair, looks 

back on as the highlights of a phenom-
enal year. 

“Other accomplishments, such as 
the launch of the Innovation Crescent, 
the Key Leadership Dinner, the B2B 
Roundtables, and many others, have 
helped Gwinnett to reach new levels of 
success,” said McCargo. “Also, the con-
tinuous growth, and the prominence 
and effectiveness of our Chamber, not 
only regionally, but nationally is worthy 
of celebration as well.” 

On February 6th, the community 
will have the opportunity to commemo-
rate the successes of 2008 and the peo-
ple who made it all possible at the 61st 
Annual Dinner Presented by Gwinnett 
Medical Center. The Dinner will serve 
as a celebration of the people of Gwin-
nett, who by their service, volunteerism 
and commitment, allowed Gwinnett to 
reach new heights and set goals to strive 
for in the future. 
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continued on page 6

December 2008–January 2009

Bill McCargo, Cisco Systems, Inc., vice president of community relations and Gwinnett Chamber 2008 Chair; Philip R. Wolfe, president & 

CEO, Gwinnett Medical Center; and Kerry Armstrong, senior vice president, Duke Realty Corporation and Gwinnett Chamber chair-elect, 

celebrate Gwinnett’s success. 

A Celebration of Gwinnett’s Success

Presenting Sponsor

In BusinessFor You

December 2008/January 2009: Vol. 4, No. 12From the President
Get to Know 

Gwinnett County Board of 
Commissioners 

Chairman Charles Bannister  By Jim MaranAs one of the most dynamic 

and successful communities in the 

nation, Gwinnett County leads 

the way in job creation, education, 

and population. And, with the 

emergence of Gwinnett as metro 

Atlanta’s leading hub for technology, 

bioscience, and innovative 

companies of the future, we can truly say “Success Lives Here.” 
One of the reasons why Gwinnett remains one of the top communities in the 

nation is because of our well-run 

local government. In 2008 alone 

Gwinnett County Parks and 

Recreation was recognized as the 

No. 1 park agency in the nation, 

construction began on the County’s 

first green library, 10 major road 

projects opened to traffic with 

all involving some funding from 

SPLOST, and construction began 

on a new E-911 communications 

center. Also of noted significance, 

the Gwinnett Chamber and 

Gwinnett County were able to 

work together on key economic 

development projects to offer 

incentives for companies to locate 

and expand in Gwinnett, including 

the Suniva

continued on page 4

Charles Bannister

As the number one 

killer of Americans between 

the ages of one and 44 and 

the number three cause of 

death across all age groups, 

trauma has been recognized as 

a problematic issue in Georgia 

for more than 30 
years. But despite the 

statistics, a long-term 
solution has not been 

supported by the state’s 
general assembly. Studies report that 

as many as one third 
of trauma deaths that 

occur in areas without 
an organized trauma 

care system are preventable. 

Georgia’s trauma death rate is 

significantly higher than the 

national average: 63 of every 

100,000 people compared 

to the national average of 56 

per 100,000. If Georgia’s death rate improved to the national average, it would mean a difference of as 

many as 700 more lives saved 

every year.“Our community has 
benefited so much from 

Gwinnett Medical Center’s 

level II trauma center, but a 

state-wide trauma network 

is really what is needed in 

Georgia,” says Phil Wolfe, 

President and CEO of 
Gwinnett Medical Center 

(GMC). “Time and distance 

are two of the most critical 

factors that determine a 
trauma patient’s outcome. The 

lack of access to trauma centers 

outside the metro area is truly a 

matter of life and death.”
A trauma patient’s chances of 

survival increase dramatically 
if care is provided 

within the “golden 
hour” immediately 

following an injury. 
Rapid response by 

emergency medical 
technicians in ground 

and air ambulances is 
critical. And so is the 

distance to the nearest 
trauma center – a 

special hospital facility with 

the resources and medical 

specialists to handle the most 

severe injuries. In our state, only 15 of the 

state’s 152 acute-care hospitals are trauma centers – an alarmingly inadequate number. In fact south of 

Macon, Georgia only has three 

trauma centers to cover the 

needs of half the geographic 

distance of the state. Georgia 

should have approximately 25-

30 designated trauma centers 

spread out in strategic locations 

to adequately address trauma 

and emergency preparedness 

needs. Our trauma system is in 

crisis and needs more financial 

support as well as legislative 

support to establish a state-

wide system. 

Trauma patients in Georgia need your 

help - NOW. A race against time and distance.

Phil Wolfe

THE MONTHLY NEWSLETTER OF THE CHAIRMAN’S CLUB OF THE GWINNETT CHAMBER OF COMMERCE
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Get your message out to Gwinnett’s most 
influential business leaders in a new and 
dynamic fashion. Your ad will be rotated with 
Chamber promotional information ensuring 
that readers will see your ad as they spend 
time reading about upcoming events at the 
Chamber.

	 Distribution - Approximately 10,000 
impressions per month to high-profile 
successful business and community 
leaders.

•	 Several receptions are held in this lobby 
each month providing you a captive 
audience.

•	 Audience includes Chamber members, 
GCVB  dignitaries, 1818 Club patrons, 
and more.

Why be featured?

	 Reach a targeted, business-savvy market

•	 Over 10,000 of Gwinnett’s most suc-
cessful people pass through this lobby 
every month.

	 Position your organization as a  
community leader

•	 Get maximum exposure within the 
influential circle of Gwinnett County 
business leaders.

•	 Partnering with the Chamber and  
other business leaders creates a  
positive and credible perception  
of your organization.

Sponsoring the Chamber’s email blasts keeps 
your company’s brand, image and messages 
consistently in front of the affluent Gwinnett 
and metro Atlanta business market.

	 Distribution—The Chamber’s e-mail 
newsletter and email blasts are sent to 
more than 3,500 members the first week 
of each month. Program or event emails 
are sent weekly to more than 3,500 
members. 

•	 Emails currently average an 80% open 
rate and 12% click through rate.

Why be featured?

	 Reach a targeted, business-savvy market

•	 These widely-read, opt-in emails keep 
you and your business in mind and in 
front of your fellow Chamber members.

	 Position your organization as a  
community leader

•	 Get maximum exposure within the 
influential circle of Gwinnett County 
business leaders.

•	 Partnering with the Chamber and  
other business leaders creates a  
positive and credible perception  
of your organization.

	 Support your Chamber’s growth

•	 This is the Chamber's primary electronic 
periodical. Take advantage of this unique 
opportunity to co-brand your organiza-
tion with one of the nation’s leading 
chambers.



RATE CARD

FOCUS NEWSLETTER: Display Advertising Rates for 4-Color Ad (per insertion)

EMAIL BLASTS: Banner Rates (5 Options Available: eNews, Get Involved, Be Informed, Networking, and ROI)

CHAMBER WEBSITE: Banner Rates (5 Sections Available: Home, Chamber, Live & Play, Econ. Dev., and News & Events)

Display Ad Sizes and Material Requirements

1/2 Page
Horizontal

10.375” x 7.0”

1/6 Page
Horizontal

10.375” x 2.5”

1/6 Page
Vertical

3.125” x 8.625”

FOCUS

Home Page 
Button

160 x 80 pixels
JPEG or SWF

Secondary 
Section Page 

Banner
521 x 98 pixels
JPEG or SWF

CHAMBER WEBSITECOMMUNIQUÉ

1/4 Page
Vertical

3.25” x 5.625”

EMAIL BLASTS

Banner Ad
250 x 80 pixels

JPEG only

•	 All print ad materials must be provided in PDF or TIFF 
format. PDF files must be set to CMYK, 300 dpi with all 
fonts embedded. TIFF files must be CMYK at 300 dpi. 
Web and email ads must be 72 dpi RGB files. Lobby 
Display ads must be 96 dpi RGB files.

•	 Ad materials must be sent directly to:

	 Ken Rutherford 
Creative Director 
Gwinnett Chamber of Commerce 
ken@gwinnettchamber.org  •  678-584-2256

For more 
information,

or to purchase  
an ad,

call a Regional Account Rep.,  

770-232-3000
or email  

info@gwinnettchamber.org

Size	 1x Print Placement	 6x Print Placements	 1x Electronic Placement	 5x Electronic Placements	 All 11 Issues

1/2 Pg. Horiz. (Page 4–7 Only)	 $ 1,800	 $  9,200	 $  900	 $  3,800	 $ 11,600

1/6 Page Horiz. (Page 3 or Page 8)	 $ 1,200	 $  6,100	 $  600	 $  2,500	 $  7,700

1/6 Page (Page 4–7 Only)	 $ 1,000	 $  5,100	 $  500	 $  2,100	 $  5,700

1/4 Page Vertical Ad (1 available)	 $   300	 $  1,500	 $   150	 $   600	 $  1,500

Ad Design Services (Optional one-time fee to have the Chamber produce your ad)  $ 500.  Materials deadline — 11th of preceding calendar month

COMMUNIQUE NEWSLETTER: Display Advertising Rates for 4-Color Ad (per insertion)

LOBBY DISPLAYS: Display Advertising Rates for Banner Ad (per month)

One month, 10 seconds per minute	 $   395

12 months, 10 seconds per minute	 $ 4,000

Ad Design Services (Optional one-time fee to have the Chamber produce your ad)  $ 500

Size	 6 Months	 12 Months

eNews Banner Ad (1 per month)	 $ 2,400	 $   4,500

Program Email Banner Ad (1+ per month for each program)	 $ 6,000	 $ 12,000

Banner Design Services (Optional one-time fee to have the Chamber produce your ad)  $ 300

LOBBY DISPLAYS
Lobby Display Advertising

1376 x 768 pixels
JPEG or SWF

Size	 6 Months	 12 Months

Home Page Button Ad (Limited to 4 when avail.)	 $ 1,400	 $  2,500

Chamber Section Banner Ad (1 available)	 $ 4,000	 $  7,000

Other Section Banner Ads (Live & Play, Do Business, News Center)	 $ 2,500	 $  4,000

Full Banner Design Services (Optional one-time fee to have the Chamber produce your ad)  $ 500	




