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Partnership Gwinnett Leadership (L to R):
Nick Masino, Vice President, Economic Development—Gwinnett Chamber of Commerce; 
Sharon Bartels, President—Gwinnett Technical College;
Jim Maran, President—Gwinnett Chamber of Commerce;
Bill McCargo, Vice President, Community Relations—Cisco Systems
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Partnership Gwinnett 
Executive Council

Jim Maran..........................................
Gwinnett Chamber of Commerce

Kerry Armstrong................................
Duke Realty Corporation
Partnership Gwinnett Chairman

Bill McCargo......................................
Cisco Systems
Gwinnett Chamber Chairman

Randy Dellinger.................................
Jackson EMC

Mike Levengood ...............................
McKenna, Long & Aldridge, LLP

Brett Harrell .......................................
Evermore CID

Denise Townsend ..............................
Wellsys Corporation

Charles Bannister ..............................
Gwinnett County 
Commission Chairman

Jock Connell......................................
Gwinnett County Administrator

Alfie Meek .........................................
Gwinnett County Economic 
Development Director

Mayor Lois Salter...............................
Gwinnett Municipal Association

Alvin Wilbanks ...................................
Gwinnett County Public Schools

Caryn McGarity .................................
Gwinnett Convention & 
Visitors Bureau

Phil Wolfe ..........................................
Gwinnett Medical Center

Randall Seabolt .................................
IBM

Chuck Warbington ............................
Gwinnett Place CID

“Starbucks is fortunate to coexist with such a dynamic group of 

civic leaders and professionals. Within the first year of our 

partnership, Starbucks realized over $150,000 in transactional savings and we 

thank the Gwinnett Chamber for providing such great economic business opportunity.”

— Kay Corio, Government and Civic Affairs Manager, Starbucks, Inc.

Pioneer Investors Realizing Success 

Thanks to the Partnership Gwinnett Strategy, our dynamic county has experienced a 

highly successful first year (July 2007 – June 2008) for proactive community and economic 

development. That success was made possible by more than 100 public and private 

partners — the Partnership Gwinnett Investors — who drive the vision for Gwinnett’s future.

We are proud to announce that, despite the economic slowdown and the national 

problems in the housing industry, the credit crisis, high energy and food costs, Partnership 

Gwinnett has secured nearly $8.15 million in commitments and leveraged funds towards its 

five-year $10 million goal. Already, the plan has also received national award recognition 

for its implementation and comprehensive strategy. Receiving the Award of Excellence 

from the American Chamber of Commerce Executives Association – the highest national 

award received for economic development campaigns – has put Gwinnett on the road to 

becoming a nationally recognized hub for economic and community development.

With these new resources, the Gwinnett Chamber’s economic development team 

quadrupled in size last year with four new business development managers, two project 

associates, a research manager, external marketing manager, program manager and Vice 

President for Economic Development. 

Through their proactive efforts and those of our economic development allies, 40 

companies relocated or expanded major new facilities in Gwinnett. These included 

major deals attracting over $150M (Suniva, Inc., at $75M and Meggitt Training 

Systems at $80M) in capital investment and over 500 new jobs. That capital investment 

alone yields a return of more than $19 for every public and private dollar invested or 

leveraged in Partnership Gwinnett.

As we continue to raise the bar for ourselves in economic and community growth, the 

competition will answer with a directly proportionate response. And with a slowing 

economy it is more important than ever to market Gwinnett and bring high-wage 

jobs to our community. But if the first year’s successes are any indication, we’re on 

the right track.

Thanks to investors like you, the vision will continue. We are excited to share the 

Partnership’s success in this first year and look for more great things to come as this 

initiative matures.

Bill McCargo   Sharon Bartels

Four-Goal Strategy 
(2007–2012)

Job Growth & Wealth 
Creation Drive an aggressive 
business recruitment, 
retention and relocation 
strategy targeting information 
technology centers, advanced 
communication companies, 
healthcare and life science 
businesses, distribution 
and trade operations and 
headquarter offices and 
professional services.

Education & 
Workforce Excellence
Ensure Pre-K – 12th grade 
educational systems are 
meeting the needs of the 
community while maintaining 
a demand-driven approach to 
post-secondary education and 
workforce training.

Quality of Life Enhancement
Promote redevelopment 
and more sustainable 
development patterns, 
enhance mobility, strengthen 
arts and recreational assets 
and improve public safety and 
code enforcement in Gwinnett.

Marketing & 
Outreach Promotion
Externally market Gwinnett 
to the nation and across 
the globe while improving 
local and regional partner 
relationships, coordinating 
with community involvement 
groups and seeking to attract 
and retain young professionals 
to fuel workforce needs for 
targeted business 
sectors.
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